Adult Student 2008:

A Profile -of Demand Among Classroom
and Online Adult Students

Carol B. Aslanian

President
Aslanian Group

ACHE 2008 Annual Conference
Nashville, TN

November 8 :-11, 2008

AslanianGroup

‘experts in adult student market research




Aslanian Groupl Experts in Adult Learning

1980 T 2000: 7he College Board

Al Office(s) off Adult'learning Services/ Community College Relations

2000 I Present: As/anian Group, Inae.

National Research/Publicationson Aduit Learning
Adults i Trransition (1980)

Adults i the Classroom (1985)

How Adults Study for College Credit (1988)

Adult Students Today (2000)

Trends in Adult Learning (2006)

Seminars and Conferences
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Overview

A Higher Education Enroliment

A Adults as Studentst A 2008 Snapshot

A Opportunities and Issues In Attracting
Adult Students
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Higher Education Enroliment

Adult Cearners: The Big Picture

Reaehing 50% of higher education credit
enroliments

Tripling/in'the pastithnee-decades
Continuoeus grewthrata fasterrate predicted

Millions more In noncredit & continuing
prefessional development
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Higher Education Enroliment*

(Undergraduate and Graduate) *NCES

Fall Unduplicated Headcount 2008

2006| 183 m
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2004

2002|173 m

2090 | 16.6 m o
roprietary
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€ and more to come

Fall Enrollment Projections

201

2014

2012

20.0 m

20.4 m

2010 | 194 m

18.8 m
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Enroliment Comparison

20]0]5 2006-2007

Fall Headcount: 12 Month
Unduplicatea
Headcount:

177 /million 250 million

((NCE S nPostsecondary ‘st tL
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Undergraduate Enroliment

1999 2001 2003 2005 2007

In millions (NCES T Fall Enrellmen




Graduate Enrollment

1999 2001 2003 2005 2007

INn millions (NCES 1 Fall Enrallment)
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Growth by Age Group

—

24.yrs and unaer !

25 yIs and over 18%




H.S. Grads & Undergrad College
Students

E B College

BH.S

In millions (Nel=s))




Figure 2.2. U.S. Public High School Graduates
1994-95 to 2004-05 (Actual), 2005-06 to 2021-22 (Projected)
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Adult College Students

(undergrad/grad: 25+ years of age)

In milhions

*

(NCES)
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Adult College Students

UNDERGRADUATE GRADUATE

Adult -
40%

Adult
80%




Your Market Share??2?

lncreased Compéetition

For-profitsVenaoers (8%)

Online Learning (3.5m/1+courses 2006)
(15m/ totally online 2006)

Demanding Consumers

ROIPressures

Marketing Budgets

Supply vs. Bemand
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Adults as Students
A 2008 Snapshot

Personal Charactertstics
Majoerity are female
Getling older T Iz at'e-eca0 69 400 S
Majerity;are'non=minerity

More returning to undergrad and grad school with
advanced credentials

Majority are employed and juggle home, work
and study

Most often finance their own study
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