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Aslanian Group ïExperts in Adult Learning

Â 1980 ï2000: The College Board
Â Office(s) of Adult Learning Services/ Community College Relations

Â 2000 ïPresent:  Aslanian Group, Inc.
Â National Research/Publications on Adult Learning

Â Adults in Transition (1980)

Â Adults in the Classroom (1985)

Â How Adults Study for College Credit (1988)

Â Adult Students Today (2000)

Â Trends in Adult Learning (2006)

Â Seminars and Conferences
Â (Marketing to Adult Students, Adult Student Retention, Online Programs 
for Adult Students, Marketing Online Programs to Adult Studentsé)

Â Market Analysis Studies: 250+ Colleges and Universities



Overview

Å Higher Education Enrollment

Å Adults as Students ïA 2008 Snapshot

Å Opportunities and Issues in Attracting 
Adult Students



Higher Education Enrollment

Adult Learners: The Big Picture

Â Reaching 50% of higher education credit 
enrollments

Â Tripling in the past three decades

Â Continuous growth at a faster rate predicted

Â Millions more in noncredit & continuing 
professional development
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éand more to come
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Enrollment Comparison

(NCES: ñPostsecondary Institutions in the USò 10/08)

2006

Fall Headcount:

2006-2007

12 Month 
Unduplicated 
Headcount:

17.7 million 25.0 million



Undergraduate Enrollment

12.7
13.9

14.7 15.0 15.8

1999 2001 2003 2005 2007

in millions                               (NCES ïFall Enrollment)



Graduate Enrollment

2.0 2.2

2.5 2.6 2.7

1999 2001 2003 2005 2007

in millions                             (NCES ïFall Enrollment)



Growth by Age Group

2005  ĔĔĔĔĔ2015

24 yrs and under              11%

25 yrs and over                18%
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Adult College Students
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Your Market Share???

Â Increased Competition
ÂFor-profit Vendors (8%)
ÂOnline Learning (3.5m/1+courses 2006)

(1.5m/ totally online 2006)
ÂDemanding Consumers
ÂROI Pressures
ÂMarketing Budgets
ÂSupply vs. Demand



Personal Characteristics
Â Majority are female

Â Getting older ïlate 30ôs-early 40ôs

Â Majority are non-minority

Â More returning to undergrad and grad school with 
advanced credentials

Â Majority are employed and juggle home, work 
and study

Â Most often finance their own study

Adults as Students
A 2008 Snapshot


